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ABSTRACT 

The integration of advertising and media planning plays a crucial role in the effective promotion of 

businesses, especially in today’s highly competitive and digitally-driven marketplace. This study 

explores how a well-coordinated approach to advertising and media planning can enhance brand 

awareness, optimize resource allocation, and improve overall marketing performance. The findings 

suggest that when advertising messages are strategically aligned with media channels—such as 

digital platforms, television, print, and social media—the impact on target audiences is significantly 

amplified. Integrated planning ensures that the right message reaches the right audience at the right 

time, thereby increasing engagement, recall, and conversion rates. Additionally, the use of data 

analytics and consumer insights in media planning helps in selecting the most efficient channels, 

reducing wastage, and maximizing return on investment. The research concludes that the synergy 

created by integrating advertising efforts with thoughtful media planning not only strengthens brand 

positioning but also drives business growth by creating consistent and impactful promotional 

campaigns. 
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